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Computer Sales 
Up but Profits 
Down in 1985, 


Says Economist 











pen a disappointing 1985, the na- 
* tion’s computer industry is seek- 
ing a comeback trail. 

“In an industry which has known al- 
most nothing but double-digit growth, a 
setback like last year’s can be trau- 
matic,” says George A. Christie, vice 
president and chief economist of the 
McGraw-Hill Information Systems Co. 
“In perspective, however, computer 
makers did better than most manufactur- 
ers in 1985, a year blighted by modest 
sales gains, narrowing profit margins 
and reduced profitability overall.” 


IBM Up Front 


According to Mr. Christie, IBM weath- 
ered last year’s market softness without 
sacrificing profitability by scoring a 9% 
boost in sales, twice the industry aver- 
age. Other manufacturers of large-scale 
computers suffered a sharp collective de- 
cline in i985 profits. “This was mostly, 
but not entirely, the effect of Control 
Data’s heavy losses,” said Mr. Christie. 
“Weaker profits were also the rule for 
makers of personal computers, who 
earned 10% less in 1985, even though 
their sales were up by almost the same 
percent.” 

Manufacturers of peripherals such as 
printers and plotters sold 4% less in 
1985. “Despite lower sales, this group 
did a bit better in 1985 than in 1984,” 
Mr. Christie noted, “but only if you call 
losing less an improvement.” 


Software Was Down 


Producers of computer software found 
the demand for their products “vigorous” 
as sales rose 16%. Because of intense 
competition, however, this segment of 
the industry finished the year with 8% 
less profit than in 1984. 

The business equipment sector turned 
in the best results last year, Mr. Christie 
reports. “Makers of such products as 
copiers and electronic typewriters man- 
aged to convert a relatively modest sales 
gain of 5% into a 42% increase in profits 
last year,” he added. 
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How Hard-Copy 
Graphics Users 
Rate the Units 

Told in Study 














wo recent market studies by Ven- 
ture Development Corp., a Natick, 
Mass. research firm, reveal that hard- 
copy graphics device users rate compati- 
bility as the most important feature in 
the selection of their equipment. 
Choosing a device that is compatible 
with their installed hardware and soft- 
ware is a major problem, according to 
many of the users surveyed. However, 
VDC found that software compatibility 
is less of an issue for large plotter and 
printer supplies, since software com- 
panies seek to make their products com- 
patible with commonly used hard-copy 
graphics devices made by the nation’s 
leading manufacturers. 


User Preferences 


The market studies, entitled “The Non- 
Impact Hard Copy Graphics Industry” 
and “The Impact Hard Copy Graphics 
Industry” examine in-depth hard-copy 
graphics user preferences. Other features 
that users regard as critically important 
include the ability to write on paper, high 
resolution and high accuracy. 

Speed was ranked as the seventh most 
important feature out of a field of 13 by 
respondents. Currently, pen plotters and 
camera systems are the slowest of the 
hard-copy graphics devices, and ther- 
mal-transfer printers the quickest. For 
the most part, users expressed satisfac- 
tion with the speed of drum plotters and 
thermal-transfer units. However, they 
found no single technology to be univer- 
sally satisfactory in meeting their present 
speed requirements. 

Surprisingly, multicolor capability 
was ranked only the ninth most impor- 
tant feature by hard-copy graphics users. 
Even so, survey data indicate that the 
multicolor devices will account for annu- 
ally increasing shares of total hard-copy 
graphics equipment in the next six years. 

The Venture Development Corp. sur- 
vey concludes that currently available 
hard-copy graphics devices adequately 
serve the market demands for number 
of colors, considering the availability 
of six and eight-color pen plotters and 
printers. 
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Service Technicians Advise 
On Preventive Maintenance 





Fl gesesirons portion of personal com- 
puter and peripheral failures could 
be averted by regular cleaning and a pro- 
gram of preventive maintenance. 

So said 91% of the microcomputer 
service technicians who replied to a sur- 
vey by Media Research Associates, New 
York, on behalf of the Texwipe Co., 
Upper Saddle River, N.J. More than 158 
technicians, including those employed 
by third-party firms, responded. 


Repairs Costly 


The survey results indicated that com- 
puter users who ignore regular cleaning 
and maintenance run the risk of heavy 
repair bills. The average hourly fee for 
PC repair—not including parts—was put 
at $66.57, and the average time required 
for one repair was said to be 1.68 hours, 
for a total labor charge of $111.83. 
Fully 65% of the respondents cited 
problems with read/write heads as one 
of the most common they encounter. 
Problems with keyboards (59%) and 
static damage (30%) were also singled 
out, as were difficulties with power sup- 
ply, memory, connections and software. 
How often should a PC user clean 
read/write head(s)? The average figure 
given for recommended times between 
cleanings was 52.7 hours of use. Five 
percent of respondents said the heads 
should be cleaned every day, 27% said 
once a week, 23% monthly, 20% once 
every two months, and 15% less often 
than the two-month recommendation. 
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While 39% of the respondents re- 
ported that they “almost never” repair 
read/write heads, 22% said they did 
“once in a while,’ 20% “sometimes,” 
10% “often,” and 2% “very often.” 

Some 23% of the technicians spend 
half to three quarters of their time fixing 
disc drives. As for printers, 2% of the 
respondents believe that users should 
clean these units every day, 23% every 
week, and put the average number of 
hours between cleanings at 58.6, de- 
pending on how heavily they are used. 


Cleaning Helps 


The survey respondents were agreed that 
personal computer users should properly 
maintain their dot matrix and daisywheel 
printers. Some 71% noted that they see 
dirty print elements in dot matrix units, 
while 30% reported sticky print ele- 
ments, and 10% found broken elements. 
Most of the technicians (69%) believe 
PC users should clean the platen on a 
dot matrix printer, and 45% said the in- 
teriors should also be cleaned. 

Printer failures frequently result from 
dirty print elements, according to 52% 
of the respondents. Similarly, 47% of 
them attributed printer failure to general 
problems such as debris inside the unit. 

When cleaning a CRT screen, most 
of the technicians use a lint-free wiper 
and a special cleaning solution. Some 
admitted using paper towels, rags and a 
household cleanser. There is room for 
improvement here, said the report. 





Executive Sees 
Billion-Dollar 
‘Tape Market 





billion-dollar market for computer 

tape will develop by 1990, and 

IBM’s 3480 cartridge is expected to be 

the leading product. So says John Heal- 

ion, vice president of the BASF Corp.’s 

information systems computer media de- 
partment, Bedford, Mass. 


Enhanced Storage 


Mr. Healion predicts that the cartridge 
technology will offer enhanced storage 
for everyone with a computer. “AI- 
though the 3840 cartridge is now avail- 
able only for mainframe computers,” he 
says, “independent hardware manufac- 
turers are developing tape drives that 
will allow PC users to access tape stor- 
age that surpasses conventional reel-to- 
reel tape.” 

The executive adds that BASF was 
first after IBM to bring samples of the 
cartridge to the market nearly a year ago. 
His firm, he notes, expects to ship one 
million a month by year’s end. 

The new tape, which uses chromium 
dioxide as its magnetic medium, has six 
times the recording density of conven- 
tional reel-to-reel tape, according to Mr. 
Healion. 


Publishing by 
Computer Grows 


| pray developed by the market 
research and consulting firm of 
C. A. Pesko Associates points to in- 
creasing momentum in the market for 
computer publishing systems. Dramatic 
growth is predicted in both system place- 
ments and revenues for the years 1986 
through 1990, with the compound an- 
nual growth rate expected to be 71% in 
placements and 50% in revenues, the 
Marshfield, Mass. firm said. 

Corporate graphics departments, tech- 
nical development and writing groups, 
and office publishing groups within 
businesses accounted for 62% of all 
computer publishing systems placed in 
1985, and will account for nearly 92% 
in 1990. Revenues in corporate publish- 
ing segments—$160 million in 1985— 
will rise to $2.72 billion in 1990, the 
firm said. 











